Building Youth Personal Finance Skills a Top Worry for Parents, Visa Survey Finds

Visa surveyed 1,000 Parents of High School students July 28-31, 2005. According to the July survey of parents of high school students, developing good personal financial skills and being able to handle their money (74 percent) ranked ahead of both following the wrong crowd (58 percent) and drugs/alcohol use (56 percent) in terms of concerns parents have for their children’s futures. Only personal safety ranked higher (89 percent).

Additional key findings of the survey included:

· 53 percent of parents agree that their child thinks “money grows on trees.”

· 76 percent of parents surveyed said their high school student does not have a budget.

· More than half of the parents surveyed, 63 percent, require their working youths to save at least some of what they earn.

· 88 percent of parents feel it’s important to monitor their child’s spending and guide their money use.

· Only 32 percent of parents said their family will have an itemized back-to-school budget.

While students learn most of their money management skills at the kitchen table, the survey also showed that an overwhelming majority of parents would like to see schools play a part in this effort. Some 70 percent of parents surveyed said their child has not had any formal training in money management, either in school or outside the home. Additionally, 76 percent said that schools should be required to teach money management skills.

The Community Banker’s Association (CBA) Financial Literacy Survey Shows Efforts Aimed at Explaining Credit Scores and Underwriting Process

Bank financial literacy programs continue to reach more consumers, with an emphasis on mortgage lending and teaching consumers about credit scores and the underwriting process, according to preliminary findings of the CBA 2005 Financial Literacy Survey.

Responses from 46 banks are included in the preliminary findings of the CBA fifth annual Financial Literacy Survey.

Bank participation in financial literacy programs for college students dropped in 2005,

falling to 36 percent of survey respondents from 50 percent last year.
In 2005, the vast majority of participating banks (81 percent of these banks) participated in college-based literacy efforts exclusively through partnership with external entities, with only 6 percent of respondents exclusively running proprietary programs, and 13 percent participating through both proprietary programs and partnerships. (Data unavailable for 2004.)
Survey results show that 47 percent of banks rely exclusively on curricula developed by other organizations, such as FDIC’s Money$mart curriculum, rather than develop their own. Nearly 30 percent of banks utilize both third-party and proprietary curricula, and only 24 percent exclusively utilize their own. In 2004, 66percent of banks used outside curricula; 34percent used their own.

National Survey Shows Americans Need to Get Financially Fit; Capital One and Consumer Action Find Majority of Americans Lack Basic Understanding of Credit Scores and the Fundamentals of Personal Finance

Despite the fact that 65.1 percent of Americans consider themselves “very” or “highly” knowledgeable when it comes to personal finance, many fall short in a number of key areas according to the results of a new survey by consumer advocacy group Consumer Action and leading financial services provider Capital One (NYSE:COF).

· A majority of Americans (52 percent) do not regularly review their credit report each year. Twenty-three percent of Americans have never reviewed their credit report. 

· More than one-third (36.1 percent) of Americans report that they do not use a budget to manage their family's expenses. 
According to the results, America's IQ on personal finance also varies greatly with age.

· Younger Americans are more inclined to use a budget compared to older Americans. Nearly 80 percent (79.7) of 18-19 year olds use a budget, compared to only 46.6 percent of Americans aged 70+ (plus). 
2005 Back to School Season is Around the Corner, Capital One Annual Survey Finds Parents Need to Talk Dollars and Cents: When It Comes to Back to School Spending, Youth Girls Are Ahead of the Financial Curve

Capital One Financial's (NYSE: COF) fifth annual back-to-school shopping survey shows that parents are missing the perfect opportunity to talk to their kids about making the most of their shopping dollars. This year's survey finds that more than 83 percent of high school and middle school students expect their parents to join them on back- to-school shopping trips, but an overwhelming 91 percent say their parents have not taken the time to discuss their back-to-school finances with them. The survey also finds that nearly 60 percent of parents will spend more than $125 per child on back to school costs this year, yet only a quarter of them are taking the time to discuss back to school budgeting. 

For the first time, this year's survey found surprising differences in youth girls' and boys' knowledge of money matters. Findings show that girls are more accurate in judging how much their parents will spend on back to school items—33 percent of girls responded more than $125 compared to just 25 percent of boys. When it comes to contributing to back to school necessities, more girls (53 percent) reported that they will contribute money to back to school shopping compared to only 48 percent of boys. 

When it comes to sharing the cost of back to school shopping, this year's study finds that 50 percent of youths plan to contribute to the bill, with almost 70 percent responding that the money will come from job earnings. Parents plan to pay for back-to-school purchases predominantly with cash (75percent), while 30 percent plan to pay using credit.

Teens Savvy About Savings, Weekly Reader Research/AICPA Survey Shows
And they are savers. Indeed, when asked what they would do if given a gift of $100, 59 percent of children between the ages of 9 and 12 said they would save at least $50. 

More than half (53 percent) have savings accounts, and 47 percent said they have plans for saving and spending their money. Higher education—and, therefore, the prospect of higher earnings—motivates most “tweenagers” to save: 56 percent said they are putting money away for college.

The Weekly Reader Research/AICPA survey also revealed:

· 56 percent of 9-12 year olds earn a weekly allowance, mostly by doing


household chores; the average allowance among this group is $7.35

· 18 percent of these children spend all their allowance

· 18 percent of 12-year olds have a job outside the home

· 24 percent of "tweenagers" report that their parents force them to save

· 31 percent said their parents discuss finances with them; high on the


list of financial topics are bills, budgets and the cost of education.

Weekly Reader Research and the AICPA surveyed 1,260 children between the ages of 9 and 12 from January 11 - 18, 2006.

